
Tourism and the dissemination of 
knowledge in a LIFE project 

From argiculture and industry to  

Ecosystem services and local development  



Lille Vildmose Visitor Centre 

Founded i 2005, opened in 2006 

NGO organisation 

Non commercial goals  

4-8 employees 

Wetland Centre, RAMSAR 

VPAC - one of 16 in Denmark 

 



VPAC 



The dissemination of knowledge 
Primary goals:  

1. Enhancemant of public understanding, need for nature-
preservation and restauration 

2. Policymaking and democracy 

 

Public funding is a must 

 

Need for more resources for the  

dissemination in LIFE projekts, at least 20 % 

Not only for service, information and facilities 



 
Putting Wisdom into Work 
The Experience Ecomomy: Pine and Gilmore 

 



Passion for nature 



Don´t tell it - show it 



Flow strategy 



Rewilding and the Tower of Death  
- transformative experiences 



Visits in Lille Vildmose 



Visits at the Information Centre 
- service and information 



Transformation and knowledge 
- educational visits 



Economic effects 
The development in the turnover at Lille Vildmosecentret 



Publich funding 
 - good economic investment 

Studies by: 

1. CEO Asger Høgh, Experimentarium – the largest danish science 
centre 

2. Professor Christian Wichmann Matthiessen, University of 
Copenhagen 

Books on the economic role of cultural institutions 

 

1 euro in public funding, gives 2 euros back to society 

 



Local development 

Job creation, 50.000 tourists, turnover ca. 1,4 mio. euro 
4-8 at LVC 

8-10 in nabouring businesses 

Tax renevue 

Reverse depopulation 

Funds for development, new projects 

 

Information Centre 2006, 5,2 mio. euro 

Dissiminations projects 2006-2018, 3,6 mio. euro   

 



????? 


